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During Summer 2022, Market Street (Front Street to The Esplanade) was pedestrianised and turned into an Urban Park
with seating areas, entertainment and activities.

To collect information on how people viewed this project and the pedestrianisation of Market Street, from August 10th -
Oct 18th 2022, the general public and local business representatives were encouraged to share their feedback through
a survey.

The survey was promoted via on-site signage, social media and e-newsletters to businesses and the public by St
Lawrence Market, Old Town Toronto/St Lawrence Market Neighbourhood Business Improvement Area and other
stakeholders such as the St Lawrence Neighbourhood Residents Association.

The following shares the survey findings.




Note On Respondent Counts:

As respondents moved through the survey they identified themselves as either a member of the General
Public or a Local Business Representative. 745 respondents identified as a member of the General
Public and 52 respondents identified as a Local Business Representative.

On the following slides you will see “Answered” and “Skipped” counts for each question.
If a question was asked to ALL respondents, the “Skipped” count will be 0.

If a question was asked to the General Public ONLY, the “Answered” count will be in the mid 700s and the
“Skipped” count will be in the low 50s.

If a question was asked to Local Business Representatives ONLY, the “Answered” count will be in the low
50s, and the “Skipped” count will be in the the mid 700s.



How do you feel about the concept of pedestrianized streets in the
city of Toronto in general?

Answered: 797  Skipped: 0

Strongly
approve

Neither
approve nor...

Disapprove ‘

Strongly
disapprove
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How do you feel about the idea of Market Street being
pedestrianized daily from June to October each year?

Answered: 797  Skipped: O

Strongly
approve

Neither
approve nor...

Disapprove I

Strongly
disapprove
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How do you feel about the idea of Market Street being
pedestrianized daily all year round?

Answered: 797  Skipped: O

Strongly
approve

Neither
approve notr...

Disapprove .
Strongly
disapprove
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How satisfied are you with the entertainment and activities on
Market Street?

Answered: 797  Skipped: 0

Very satisfied

Neither
satisfied no...

Dissatisfied

Very

dissatisfied
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How do you feel about the amount of entertainment and activities
on Market Street?

Answered: 797  Skipped: O

Exceeded
expectations

Met
expectations

Below

expectations
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What types of entertainment or activities would you like to have on
Market Street?

Answered: 797  Skipped: O

None of the
above

music
buskers

face painting

children's
activities

cooking
demonstrations

Other (please
specify)
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Q7 Do you have any comments or suggestions regarding the entertainment and activities on
Market Street?

This long form question allowed respondents to type out their comments and suggestions in full. Below is a system generated ‘word cloud’ created using the most
popular words from the hundreds of answers which would not fit on a single slide. Full answers will be reviewed by survey creators and will be taken into account.
Thank you to everyone who took time to complete this question. Your answers are most helpful.
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About You |am answering this survey as:

Answered: 797  Skipped: 0

Member of the
general public

Local business
representative
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As a local business representative, how has | Heart Market
Street impacted your business and/or sales?

Answered: 53  Skipped: 744

Very positive

Neutral

Negative

Very negative
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How close do you live to Market Street?

Answered: 745  Skipped: 52

Within Tkm
Within 2-3km
Within 5km

Within 10km

Further than
10km, in the...

In the GTA

QOutside of the
GTA, elsewhe...

Other (please
specify)
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What is your age?

Answered: 743  Skipped: 54

Prefer not to
say

Under 18
18-24
25-34

35-44
45-54
55-64

65+
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How many people visited Market Street with you?

Answered: 745  Skipped: 52

| visited by
myself

| visited with
one other...

Two or more
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Who did you visit Market Street with?

Answered: 743  Skipped: 54

Not applicable
/ | visited ...

Family

Children -

Other (please
specify)
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How satisfied are you with the amount of seating available on
Market Street?

Answered: 745  Skipped: 52

Very satisfied

Neither
satisfied no...

Dissatisfied
Very

dissatisfied
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Q15 Do you have any comments or suggestions regarding the type and/or amount of
furniture offered on Market Street?

This long form question allowed respondents to type out their comments and suggestions in full. Below is a system generated ‘word cloud’ created using the most
popular words from the hundreds of answers which would not fit on a single slide. Full answers will be reviewed by survey creators and will be taken into account.
Thank you to everyone who took time to complete this question. Your answers are most helpful.
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How important is it to have food available on Market Street including takeout
food from Market Street restaurants and the St. Lawrence Market?

Answered: 745  Skipped: 52

Extremely
important

Somewhat
important

Not so
important

Not at all
important
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How important is it to have street food vendors outside on Market Street?

Answered: 745  Skipped: 52

Extremely
important

Very important

Somewhat
important

Not so
important

Not at all
important
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How satisfied are you with the takeout food options available on Market
Street?

Answered: 745  Skipped: 52

Very satisfied

Neither
satisfied no...

Dissatisfied

Very
dissatisfied
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What mode of transportation do you typically use to get to Market Street?
(Select all that apply)

Answered: 745  Skipped: 52

Drive
Public Transit

Bike

Rideshare/Uber/
Taxi

Other (please
specify)
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If you drive to the area, where do you prefer to park? (Select all that apply)

Answered: 58  Skipped: 739

None of the
above / not...

Nearby parking
garage

The closest
spot availab...
No preference I

Other (please
specify)
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How often do you come to the Market Street area?

Answered: 745  Skipped: 52

Daily

A few times a
week

Weekly (Once a
week)

A few times
per month

Monthly (Once
a month)

A few times
per year

Annually (Once
per year)

Occasionally
(I have not...

Other (please
specify)
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Which days of the week do you most often visit Market Street? (Select all that
apply)

Answered: 745  Skipped: 52

Mondays

Tuesdays

Wednesdays

Thursdays

Fridays

Saturdays

Sundays
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What time of day do you most often visit Market Street? (Select all that
apply)

Answered: 745  Skipped: 52

Morning
(before 11am)

Midday
(11am-2pm)

Afternoon
(2pm-5pm)

Evening (after
5pm)
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How has the Market Street pedestrianization impacted how often you visit
the area?

Answered: 745  Skipped: 52

More often
than before

The same
amount

Less often
than before
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How has the Market Street pedestrianization impacted how often you make
purchases at St. Lawrence Market and/or nearby businesses and/or
restaurants?

Answered: 745  Skipped: 52

| purChase o _

The same
amount

| purchase less
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What general impact has the Market Street pedestrianization had on your
experience in the area?

Answered: 745  Skipped: 52

Very positive

Positive
Neutral
Negative I

Very negative I
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Q27 Additional feedback: Is there anything else you'd like to share with us? Feel free to
provide comments or suggestions that you would like to share about this project.

This long form question allowed respondents to type out their comments and suggestions in full. Below is a system generated ‘word cloud’ created using the most
popular words from the hundreds of answers which would not fit on a single slide. Full answers will be reviewed by survey creators and will be taken into account.
Thank you to everyone who took time to complete this question. Your answers are most helpful.
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Thank You!

Thank you to everyone who participated in the survey.
Results will be shared with elected officials, City of Toronto
Staff, stakeholders and other interested parties as the future
of Market Street is considered.

Should you wish to provide comment, please feel free to
send emails to the

St Lawrence Market (stlawrencemarket@toronto.ca) and the
St Lawrence Market Neighbourhood Business Improvement
Area, AKA Old Town Toronto (info@stlawrencemarketbia.ca.)




